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Abstract; Though supermarket has almost expanded to every street of cities and towns and super-

market shopping has already been accepted and favored by modern people, some problems still

exist in the following aspects, such as space and vision environment design, in most supermar-

kets, and this will trigger a great deal of inconvenience to consumer’s shopping behavior. The au-

thor analyzes the application and combination of various kinds of man-machine engineering factors

in supermarket environment design through investigating and discussing the selling space environ-

ment and on the basis of further studying the man-machine engineering. It fully embodies the idea

that people are the essential factor in design and these will offer guidance and research to super-

market environment design in theory.
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Table 1 The commodity area division proportion
of selling space
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Fig.1 The region position of commodity display
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Fig. 2 The commodity position of the selling space
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Fig. 3 The passageway of customer flow
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